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DISCLAIMER

Funded by the European Union. Views and opinions expressed are however those of the author(s) only
and do not necessarily reflect those of the European Union or CINEA. Neither the European Union nor
the granting authority can be held responsible for them.

This document and all information contained here is in the sole property of the FLOW Consortium. It
may contain information subject to Intellectual Property Rights. No Intellectual Property Rights are
granted by the delivery of this document or the disclosure of its content. Reproduction or circulation
of this document to any third party is prohibited without the written consent of the author(s).
The dissemination and confidentiality rules as defined in the Consortium agreement apply to this
document. All rights reserved.
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Executive Summary

This document shows the implementation of the main branding and communication tools and
materials for the FLOW project, comprising the project identity (i.e., logo, templates), communication
channels and communication materials, which are integral elements of the WP8 (“Dissemination and
business strategies for near future marketing and exploitation”) and will ensure FLOW 's visibility and
facilitate the diffusion of results. The FLOW website provides a platform for interested parties to
quickly gain access to key project facts, scope and objectives. The FLOW website and social media will
be continuously updated throughout the duration of the project with news, information and
publications as new content, findings and results are generated by the partners in the different work
packages. R2M is responsible for maintaining the website and social media channels throughout the
project lifecycle, and oversee their evolution from inception to completion. The FLOW brand fulfils
several purposes, most notably to allow for a unified and recognizable identity. Through the FLOW
lifecycle, more and detailed communication materials (e.g., poster, brochure, newsletters, and videos)
are created, targeted to different specific stakeholders.
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1. Introduction

In general terms, each R&D project could be considered as a brand, as it contains a name, acronym,
symbolic language, key communication messages and values that distinguish it from other initiatives.
To ensure effective communication and dissemination, it is necessary to build a strong and
recognizable visual project identity that the audience can recognise and relate to as well as to
guarantee its coherent utilisation. With this aim, FLOW has developed its graphic storyline represented
by a logotype, colour schemes, templates and different kinds of online and offline dissemination
materials. Additionally, a visual identity manual has been developed in order to establish the rules to
be followed when graphically representing the FLOW brand. All the templates are accessible from the
FLOW intranet.

2. FLOW Project Identity

The word FLOW is meant to represent the seamless flow of information, data and services across
different stakeholders along the value chain to deliver added values in an easy and harmonised way.
The word FLOW comes from the initial letters of some of the words in the complete title:

Flexible energy systems Leveraging the Optimal integration of EVs deployment Wave

In the markets, the main tool that brands use to differentiate and identify themselves is their logo and
colours; for this reason, a strong visual identity as a brand is crucial to be able to share and transmit
the values and objectives of FLOW as well as to allow stakeholders to remember and recognise the
project. Based on the fact that the main element in FLOW is the electrification of is cars and vehicles,
the Font Raceway was chosen for the logo. Additionally, since an EV needs to be connected to electrical
grids and charging stations, the letter “W"’ represents an electrical plug.

The colour palette is briefly described as it follows:

e Midnight green (0B5159) recalls the concepts at the heart of FLOW: sustainability and green
energy, efficiency and green mobility.
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aims to communicate the concept of speed, lightness and a solution which
is easy and operative for the final user.

aims to recall solar power, one of the main renewable energy
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Figure 1: Logo palette

resulting in an effective communication material.

The contrast and the vibrancy of this palette is designed to catch the attention of the viewer, while the
main colour (midnight green) is intended to be a non-threatening chromatic frequency. The latter is
specifically apt to evoke feelings of calmness and serenity in the reader, increasing readability of texts
and deliverables developed in the course of the project.

To support standardised communication, common templates were established to be used by all FLOW
partners for different communication material, namely reports, presentations, newsletters, brochures
and posters. The aim is to ensure consistency and coherence among the activities performed by
different partners. See below the current template for the above-mentioned material.
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Template for reports

The current deliverable is also using the standard template.
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Figure 2: Report templates

Template for presentations

A standard template for powerpoint presentations has been produced.

Template for brochures

Partners use the brochure as a resource to easily disseminate FLOW in different scenarios and events.
An updated brochure will be produced at a later stage.
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About us

30 entities:
3 universities and research centres

F l i ! ‘ L ' A TSO, several DSOs, CPOs and aggregators

' SMEs specialized in ICT, EV charging infrastructure
and innovation management

Flexible energy systems
Leveraging the Optimal
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deployment Wave
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We deliver:
Smart charging and V2X integration

Interoperable solutions through a wide range of
applications and Business Models

User-centric approach to foster EV uptake
through active participation strategies

¥ - V.

Why
FLOW?

While the EU Parliament voted to
ban new sales of fossil fuelled
cars by 2035, FLOW gives a solid
basis to enhance the upcoming
mass penetration of EV
transportation.

FLOW enables and valorises EV
flexibility through V2X solutions.
Grid congestions are alleviated
leading to decarbonization and
Renewable Energy System
enhancement!

Pilot sites

-
Menorca

Denmark

High Energy Demand
seasonality due to tourism
More than 65 cars involved
(incl. car rental)

V26 to provide flexibility and
increase RES

penetration by 25%

The city foresees an
upcoming 1.8GW of EV
charging installations
Almost 500M€ in grid
updates savings thanks to
FLOW solution

Heterogenous charging:
private, public and semipublic
Rural and urban transport
areas covered

17 BE savings forecasted in
avoided charging stations

FLOW tests,
validates and
enhances
energy
exchange
among Vehicles,
Buildings and
the Grid.

Dublin Prague

2 shared parkings

EV users are interviewed,
power quality data is
collected

Cooperation with local energy
community

Local benefits and
Optimization through V2X
Comprehensive solution
involving PV, storage and LV
DV microgrid.

FLOW in numbers

4 years
10M€ budget

600ktCO2/yearin reduced
emissions

1.3B€in saved costs
Local RES increased by 14%
RES curtailment avoided by 4TWh

Contactus

FLOW Project

@ FLOW_V2X

Coming soon

Funded by the European Union

Figure 4: First brochure issue
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Template for newsletters

Newsletters are an ideal tool, among others, for the digital dissemination of information as well as to
engage and attract stakeholders and online communities. Template here. With this tool, FLOW can
achieve greater impacts, since the action ratio is significantly higher than other communication
channels. Newsletters will be issued with a periodicity of 6 months starting from month 12 (June 2023)
with updated content focused on capturing the attention of future interested parties. A link is included
in the website to sign up for receiving the newsletters directly via email.

Title of article

Title of the newsletter

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proesent non purus ut nisi
maximus iaculis id a lectus. Sed elementum turpis
ou est focilisis mollis. Class optent tociti sociosqu
od tora torquent par conubia nostra, per

inceptos himenoeos. Nulla tristique, tellus nec
tempor efficitur, ex justo posuere massa, o
sagittis ligula leo vel augue. Fusce viverra porttitor
viverra. Morbi feugiat velit in quam pulvinar
iaculis. Donec locus ex, suscipit sit amet congue
vel, pretium eu dolor. Nam ac dul venenatis,
fringilia elit oc, tincidunt diom. Nulla eget lorem in
enim pharetra focilisis.

Vivamus ut nibh nibh. Pellentesque volutpat
commodo dignissim. Moecenas pharetra nibh ac
elit consequot locinia sit omet id onte. Cras sed
nisi condimentum, gravida odio sit amet, ioculis
lorem. Ut tincidunt quam quis consequat
aliquam. Sed fringilia lectus in elit volutpot
vehicula. Sed et sapien eget augue feugiot
aliquam mollis non mogna. Pellentesque looreet,
eros a sodales tincidunt, ex lorem consequat
odio, non pellentesque dul nisi in orci, Nullom sed
diam rhoncus, ultricies locus eget, bibendum
nibh. Sed id vehicula nisl

Title of article

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Proesent non purus ut nisi
maximus iaculis id o lectus. Sed elementum turpis
eu est facilisis mollis. Class aptent taciti soclosqu
od litora torquent per conubia nostra, per
inceptos himenoceos.

o

Lorem ipsum dolor sit amet, consectetur
adipiscing elit. Praesent non purus ut nisi
maximus iaculis id a lectus. Sed elementum turpis
eu est facilisis mollis. Class aptent taciti sociosqu
ad litora torquent per conubia nostra, per
inceptos himenaeos.

Foliow us at

contact us at

Funded by the European Union

Views and opinions expressed ore however those of the author(s)
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Figure 5: Newsletter template
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Template for poster

The template for the Poster has been created, size AQ.

In the next figure a first draft of the poster that is used in the dissemination activities is shown.
Regarding the visual aspect, it can be noticed the same colours, letter style and images that are
present in the other communication material.

What is Flow?

NOWR & n-—u_wu-n-—u—uw-nnm
{Vermerers e wervesion rood tronwport )
lmmwmmnmmm

wnm

:m o e Pt an --——u—m.n-.

e

A drntr ane g upEamE o4 £VS S e SRR 1 P SRy T
D G VT ) Ch oA oA

Diagram
Consorti v Qe Y /AR o
um IRECY > a . " .
TN X 001 Ouemm
e I O\ - Spiii B Yoo M G

Figure 6: Poster template
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3. FLOW Communication Channels

The URL of the FLOW website is https://www.theflowproject.eu/, which went live during M4 of the
project. The website contains summary information about the project, the partners, the pilots as well
as the possibility for users to get in contact with the project directly or subscribe to the newsletter. In
the future when more information and findings will be available we will add additional sections on: i)
Communication and Dissemination for sharing public information; ii) news for sharing relevant current
activities and iii) Results for sharing information on specific Key Exploitable Results (e.g., products and
software). There are several purposes for a project website, most notably to allow for a unified identity
and a platform for interested parties to quickly gain access to key project facts, scope and objectives.
| order to make the website a lively environment with a strong brand identity, eliciting user
involvement and gathering relevant data to support the achievement of project objectives, several
methodologies will be borrowed from e-marketing best practices. This expanded visibility will help to
convey a holistic and accurate depiction of project goals and results while stimulating two-way
communications, both internally and externally.

The website was designed and implemented by R2M, using the open source WordPress content
management system (CMS). The current version of the website will change and evolve over time as
project mature and relevant information become available, fostering organic growth and in full
consideration of the changing demands of its users.

R2M will maintain the website throughout the project lifecycle, and will oversee its evolution from
inception to completion. Supportive communication channels heavily linked within the project website
will align with current digital trends, and technical standards. Some examples include, but are not
limited to, Twitter, LinkedIn, email newsletter as well as a place for stakeholders and users to engage
and get in contact with the project. Unifying semiotics and colour schemes, as well as effective linkage
to sister platforms and partnering websites, will ease the browsing process in parallel to increasing
stakeholder engagement.

3.1.1. Website content: Design and architecture

The website starts with a high-level perspective and indicates a clear path to find more technical and
non-technical details as well as entries for collaborations. The website is structured in 5 sections as
indicated in the figure below:

About

Pilot Sites

Consortium

Communication & Dissemination material (currently hidden)
Results (currently hidden)

vk wnN e
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3.1.2. Front Page

The front page is the website home page and where users will be re-directed by clicking on the logo.
Additionally, there is some high-level information about FLOW impacts, team, pilots and
communication channels (i.e., social media channels, newsletter and contact email).

.Ft 2L About Pilot Sites Consortium

F
L O e

\

FLOW is a 4-year long project framed
in the 2Zero partnership (‘Towards
zero emission road transport’)

Subscribe to our newsletter e

Figure 7: Website front page

3.1.3. About

This section covers the background and the motivation for the project as well some expected benefits.

3.1.3 Pilot Sites

Funded by
the European Union

Yoy

w
Page 15 of 19




Deliverable D8.1

Grant Agreement n. 101056730
FLOW project identity and communication material V2.0

In this section, descriptions and images of both the Testbeds and large-scale Pilots. More information

and concrete deployment, implementation, results and impacts will be included in the page as they
are avallable' In Ireland vehicles are the most used mode
of transport and Ireland lags behind its EU

neighbours with more than 4,300 reqistered
The Prague Demo validates how the V2X

technologies create local benefits and
optimization, using an Energy Management
System (EMS), which enables the
communication and power flow interface
between the building energy system and the
public distribution grid.

affic. Thus,

quality
The testbad integrates V2X technologies and protocols, at the buikding level, with loca!

r flows and of the energy consumption and generation. The

I 05 ot the distrib
articular attention is paid on improving energy etfi

el
Among several b

Figure 8: Website pilot sites page

3.1.4 Consortium

In this section of the website, project partners are introduced and the links to their social media
channels and websites are included.
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The Avere
Consortium

Role in the project:
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Figure 9: Website partners page Figure 10: Website partner description page

The selected social media platforms to promote FLOW are Twitter, for the general public, and LinkedIn,
for more targeted stakeholders. Both social media accounts were created by R2M during month 1 of
the project. At the website footer and on the brochure, the icons of both Twitter and LinkedIn are
displayed, taking the users to FLOW social media accounts with one click. As names for the social media
accounts, we have chosen FLOW Project for LinkedIn and @FLOW V2X for Twitter to share the FLOW
team's vision and technological solutions.

3.2.1. Linkedln

A LinkedIn profile was created in order to disseminate FLOW activities, results and outcome among
professionals in the energy and mobility sectors, create debates and share useful information. You can
get access here. At the time of writing, the FLOW LinkedIn account has 266 followers and 17
posts/reposts. Some of the hashtags that are used include #Emobility, #smartcharging,
#EnergySystem.

Funded by
the European Union
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A'MARKET FRAMEWORK FOR ENABLING ELEGERICUEHICLES
FLEXIBILITY PROCUREMENT AT T}} ON'LEVEL

FLOW Project

Horizon Europe.
Transportation, Logistics, Supply Chain and Storage - 256 followers

See 1 employee on LinkedIn

# 5. i N
( i V(M )
\ v Following ) \ More )

Home About Posts Jobs People
Page posts
iy T Brfe .y FloWPrjec
d® we®

Hello people &) We are on #Twitter!!
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FLOW Project on Twitter

Q1 [alo] JEE

£ o w Sy

Smart charging solutions to extend the penetration of electric vehicle transport in Europe. Funded by EU

We have attended our very first event!!
see more FLOW Project was present at #EUSEW202 ...see more

W at FUSEW 2022 Y

(~)

Figure 11: LinkedIn profile

3.2.2. Twitter

A Twitter account is useful to spread information about the project to a wider audience, as well as
sharing the developments and resources of FLOW along the course of the project’s life cycle. You can
get access here. At the time of writing, the FLOW Twitter account has 16 followers and we had 5
Tweets. Some of the hashtags that are used include #smartcharing, #electricvehicle.
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« FE.OW Project

AMARKET FRAMEWORK FOR ENABLING E TRIC HIGLES
FLEXIBILITY PROCUREMENT ATLH‘* ONLEVEL

ay Following

FLOW Project

@FLOW.V2X

Smart charging solutions to extend the penetration of electric vehicle transport in
Europe. Funded by EU Horizon Europe.

£ Commercial & Industrial @) (5 Joined July 2022

16 Following 16 Foll

""3) Followed by IREC, Cristina Corchero, and marts fonro

Tweets Tweets & replies Media Likes

FLOW Project @FLOW V2X - Oct 7
DFLOW V2X has joined @E 0
By joining the #ENLIT commu /e aim to exchange knowledge = among
all the participants, share information about the project. and reach
potential stakeholders.

-an_y

Check the link to find out more about FLOW

Figure 12: Twitter profile

4. Conclusions

The current deliverable presents the communication handbook, which is basically the set of tools and
resources that the FLOW partners will leverage along the project to reach stakeholders and the general
audience. These include the logo, templates for different communication materials (e.g., brochure,
newsletter, posters), website and social media. These materials provide a basic set of information
about the project and will be regularly updated with scientific results, findings and achievements. It is
important to highlight the role of the website since through it the general public will have quick and
easy access to relevant updated information about FLOW. The information contained on the FLOW
website is likely to be valuable even after the project has finished, allowing higher impacts of the final
results of the project. Therefore, R2ZM aims to maintain the website after the project implementation
period has finished.
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